Infographics User Journey D7.4

Organic Food in Hotel Menus
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PERSOMNA

John is responsible for the promotion
of organic food in hotels in Greece.
John hos studied Marketing and he
has also attended seminars on
executive opplications of digital
tachnologies in Marketing,

EXPECTATIONS

He wants to identify relevant merket
penctration, market segments and
specific types of corresponding
rmenus, for the purpose of designing
on effective Marketing strategy.

Association of Terrorism with Geolocation

PERSONA EXPECTATIONS

Isabella is a PhD student in the Isabella participates in o research
Peychology departmeant of the project in which she tries to draw
Soint Lowis University in Modrid, conclusions about the association

of terrorism with goolocation.

John bacame oware of
the Policy Cloud Dato
Marketploce through o
professional blog.

lzabella became aware of the
Policy Cloud Doto Marketploce
through a recommeandaotion by
one of her former university

professors.

Optimization of Organic Food in Hotel Menus

®

2

PERSOMNA EXPECTATIONS

Elana is a product devalopment Baing on occasional visitor and user of the
consultant, who hos studied Policy Cloud Dota Maorketplace, she became
Operations Resaarch-Management  aware of the Cose of Organic Food in Hatal
Sciancea, and, among othar things, rmanus. She decidad to try to develop o

hos baan invalved with optimal method for optimizing the mix of orgonic
product attributes. product menus (menus design), in terms of
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oppeal to the potential hotel custormers,

An oocasional visitor
and user of the Policy
Cloud Date Marketploos.



